Lesson Plan (resources embedded):
	Class:  13                                                                                         Room: T9                    
Times/period: 1 (10.15  – 11.15)                                                       Date: 17th February 2011  

	Topic:  Development and Globalisation

	Aim:
To consider “sustainable tourism – myth or reality?”
	Objectives:

Knowledge & understanding:

To consider the feasibility of sustainable tourism as an environmentally sustainable concept.
Skills:  

Image interpretation, group work, listening.
Values:
Empathy.

	Support/differentiation
Must:  Be able to use appropriate terminology, e.g. ecotourism, sustainable tourism, culture, to outline some of the features of sustainable tourism and eco-tourism.  (D – E grade, assessed using slides 3 and 4).
Should:  Explain what some of the features of sustainable tourism are and the implications that they have.  Apply a case study to the ideas studied.  (B – C grade, assessed using slides 5, 6, 7 and 10). 
Could:  Evaluate the success of one or more sustainable tourism case studies. (A* – A grade, assessed using slide 10).  

	Time
5
5

10

15
5
10

10


	Narrative / pupil activity
Starter – silent sentences.  Re-arrange the lines to create a paragraph introducing sustainable tourism.
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TASK 1:.Understanding the differences between sustainable tourism, nature based tourism and eco tourism.
TASK 2: Interpreting the meaning behind sustainable tourism features.
TASK 3: Watch the Countryfile clip about festival tourism and pick out the sustainable features of the Big Chill festival.
TASK 4: Analysis of the conflicts within the Eco-tourism idea.
TASK 5: Students to work in small groups.  Each group has a sustainable tourism case study to decipher.  There are specific instructions found on the main PowerPoint.
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Plenary   Feedback from groups about the sustainable tourist resorts.
Homework – Geofile 598 – Ecotourism in Costa Rica.  Answer exam style questions 3 and 4.

Next lesson – moving on to revision.
	Teacher activity
Set up PowerPoint and manage feedback
Manage student responses and ensure all understand

Set up video clip and ensure sound is working

Organise groups and distribute case studies (Poolsbrook case study to more able, Bedruthen Steps to less able)

Manage feedback

Set homework task.
.
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BEDRUTHAN STEPS HOTEL, SPA & VENUE

Why did the hotel decide to “go green”?


Bedruthan Steps Hotel was opened in 1959 by Peter and Mary Whittington. An independent family orientated hotel, Bedruthan has always aimed to maintain a reputation for high quality and innovation.  From the early days as one of the best family resorts, Bedruthan has demonstrated that it works hard to stay ahead of international competition and fly the flag for sustainable tourism; local produce has always been utilised on our menus and the solar panels that heat the main outdoor swimming pool have been in place for 40 years!

Our on-going sustainable initiatives, or “going green”, are not driven by marketing or our bottom line, but are born from the owner’s (Peter and Mary Whittington and the current owners, their three daughters) passion for protecting our environment for future generations and from the company’s core ethos and philosophy - ‘Cherishing our World’.

What “green” goals have they set themselves?


Bedruthan Steps Hotel was one of the first hotels in the South West to achieve a Gold Green Tourism Business Scheme (GTBS) certification. The GTBS sets an excellent framework of achievement; we already scored highly in some aspects of the scheme, but the guidelines provided definitely helped us to formalise these and to set ourselves further goals in terms of waste management and energy efficiency. It was the confidence provided through the GTBS programme that led to working towards ISO14001. 


Part of the work involved in obtaining the international environmental management certification, ISO14001, asks that a company identify key areas where a reduction in negative impacts on the environment can be made. In line with this, at Bedruthan we are working towards two key objectives; Firstly to further reduce our carbon footprint by 10%, and secondly to reduce the amount of waste that we send to landfill by 10%. This may not sound like a large reduction, however for a business already at the forefront of addressing negative environmental impact this is proving to be a tough, although not impossible, target to meet.

How are these goals being achieved?


Reducing our carbon footprint:

We already had in place a number of energy saving devices, i.e. taps are fitted with aerators and those in public areas are also fitted with sensors; all toilets are low / dual flush (some are also flushed with rain water runoff), lights in public washrooms are on sensors, towels and bed linen are only washed at the request of our guests rather than every day. However, we have now also fitted our restaurant kitchen fridges with heat-recapturing systems recycling the waste heat expelled to provide the kitchens with hot water, and the dedicated Green Team (made up of 16 staff; including one director and at least one staff member from each department, and led by the Sustainability Manager) have profiled energy use within each department ensuring that energy is saved wherever possible, i.e. the Ocean Spa no longer use all lights all day, they are now using the ‘mood lighting’ to greater effect - helping to reduce the carbon footprint but also improving the guest experience.  

Reducing waste to landfill:

We already had a “reduce, reuse, or recycle” policy in place, recycling a large number of items including: glass, plastics, tins/cans, cellophane, paper, cardboard, magazines & newspapers, and even sun loungers! We have seven on-site compost bins and have an excellent relationship with our local suppliers ensuring that as much produce as possible arrives in recyclable or returnable packaging. Our conference team also make sure those events with large numbers of delegates’ pre-order food to reduce wastage. However we are now looking more closely at which foods are being thrown away to see if there are any patterns; waste and recycling is collected in clear bags so that the contents of each bag can be checked easily; local suppliers are being visited to reiterate our environmental policy and to see where packaging can be further reduced. 

What benefits have been seen in becoming a green hotel?

Being a sustainable hotel requires the input of every member of staff, this commitment from all staff members creates a large, enthusiastic team who are all working towards the same goals and objectives; a real sense of pride, and renewed motivation spreads throughout the hotel after each award or certification as everyone has had a part to play in the achievements.

Through our green initiatives we have also become a CoaST (Cornwall Sustainable Tourism Partnership) ambassador which means that we are invited to attend lots of interesting and informative presentations/seminars with likeminded businesses; a great way to share and compare ideas.

Of course there are also the long term benefits such as reduced heating, water and waste costs and some great logos (i.e. ISO14001 or GTBS) to add to our marketing materials.

What can be the pitfalls in the process?


There is sometimes difficulty in finding the most sustainable alternative that fits within the look and feel of your organisation, which also then matches budget allocation, time frame and resource availability; it is easy to get carried away with all of the new and exciting innovations and forget that you need also to run a sustainable business - you cannot expect guests to accept a price increase each time a new idea is put into practice - this may mean, in some cases, that the most green idea is not the best idea.


Where has the hotel received the most amounts of help?


Without the dedication of the staff the Hotel’s policies, objectives and philosophy wouldn’t be any more than documents clogging up the computer server. The motivation of the staff towards improving quality whilst reducing negative environmental impacts has been key to the hotel’s success.

We have also received assistance in the form of specific expertise and loans from Envision and the Carbon Trust; ensuring we had the confidence to tackle the ISO14001 application and the additional funds to quickly and successfully implement some of the larger energy saving initiatives, e.g. the fridge heat-recapturing system. 

What advice could be given to another tourism business?


Ensure that your green credentials are built into the core operating processes of your business rather than just added on to gain a perceived marketing advantage – this may best be achieved by creating a dedicated team and/or role designed to oversee your environmental policy and objectives within each department, and by making your policy, objectives and any results available to your staff and guests so that all involved can see what you are up to and how well you are doing – this tends to improve staff motivation too!


Start small, and if you are unsure utilise one of the various green certification schemes (i.e. Green Business Tourism Scheme) – these schemes will; help you realise that you are probably doing more than you thought you were already; provide a framework for the areas that need to be looked at and addressed; link you to other like-minded businesses; help you create an on-going set of objectives and will reward your hard efforts with a recognised certification that you could use in your marketing.

Plans for the future?


The Hotel is located on the stunning North Coast of Cornwall, and wanting to ensure that this beautiful part of the country is resilient to the negative impacts associated with tourism so that it is still here for future generations to enjoy, means that we take our commitment to the environment seriously; one of our current initiatives (along with our ISO14001 objectives, as mentioned above, and the work we do to maintain our GTBS certification) is making sure that we pass on what we have learnt and what we are doing to other businesses in the area so that we can work together towards protecting the environment on which the whole of Cornish tourism relies. 




_1360409747.pdf


SUSTAINABLE APPROACH PARADISE BAY RESORT & SPA Grenada, Westindies  12/2007 
 
Sustainable tourism and responsible travel are hot items these days now that we all realize that we 
should be careful with our resources. Paradise Bay, the recently opened resort & spa in Grenada 
takes sustainable very literal and implemented the concept in every aspect of her activities.  
 
Energy 
In March 2007 they installed a 80 kW windmill with an expected yearly yield of 180,000 kWh. It is the 
first utility-grade windmill installed in Caricom and we could not find any resort that already installed a 
windmill, although there are several with plans and one under construction. With an estimated yearly 
power use of 120,000 kWh the resort will be better than zero carbon, once the connection to the 
mains is realized in January 2008, as the remainder of the energy will be sold to the local electricity 
company.  
 


.      
 
To minimize the energy consumption the resort uses air conditioners with heat recovery units, which 
convert the heat loss into hot water, in supplement to solar water heaters. In addition, a high 
efficiency dish washer with hot water connection is installed. Although with a smaller impact, energy 
saving lamps combined with solar lights are used. Energy efficient refrigerators and washing 
machines will be installed soon.  
 
Last July and August the resort sold energy saving light bulbs to the local public and offered them a 
free lobster lunch with Champagne for every 4 light bulbs purchased. On a regular basis informal 
seminars are held and articles distributed to create awareness of energy saving. In a country were 
most appliances are only bought on price –and thus energy inefficient- this is not a luxury. The 
owners typically earn back the price difference with a energy saving class A refrigerator within 1 1/2 
year. Free seminars at the windmill explain green energy but focus mainly on energy conservation. 
 


       
 


Paradise Bay encourages other resorts to use green energy, practice energy conservation and assist 
them in their feasibility study, give free practical advice and guide them towards solutions. 







CARBON FREE VACATION: for flights, stay and transport/activities 
 
As of Q1 2008 Paradise Bay will have implemented a carbon offset program where all flights, local 
transport/activities by guests will be offset by carbon credits purchased by the resort, on an 
automatic, (later in 2008 audited) basis, in addition to the stay which is already carbon free because 
of the windmill that supplies energy back to the electricity net. The guest’s vacation is therefore 
guaranteed carbon neutral. The carbon offset program plants trees in Ethiopia which has additional 
social (firewood) and ecological (stop erosion) benefits. For a typical transatlantic flight 50 trees are 
planted, much more than most carbon offset programs that do not consider the re-emission of carbon 
dioxide after the lifetime of the tree. The program considers all guests starting at 1.1.2008 
 
Water 
Paradise Bay built a surface well with underground channels to collect the rainwater from the hills 
around the resort. As there is no industry nor inorganic agriculture the water is extremely pure, so 
filtering is almost an unnecessary luxury. For the drinking water, they go to a source in the mountains. 
 
Laundry 
The resort asks guests to keep using the towels and bed linen as long as is comfortable for them.  
 
Use of organic materials 
The resort is converting to use organic soap, shampoo, conditioner, lotion in dispensers, cleaning 
materials. They use organic meat and vegetables, mostly from their own organic gardens. They 
preferably purchase locally made goods.  
 
Social responsibility  
Paradise Bay hires local staff where possible so the area benefits from the resort’s presence. After 
hurricane Ivan the resort set up Recovery Grenada Council to distribute food, water, medicines, 
vitamin pills, seeds and Christmas presents in the wide area (report available on request), initially 
from own means, later supported by teams in Canada, the USA and the Netherlands. They also help 
local cultural organizations with modest in-kind donations. 
 
From April 2008 the resort starts a revitalization program for crop and tree farmers: 
 
After hurricane Ivan (9/2004) many gardens became inaccessible by dead trees and debrish. Many of 
those that could be accessed received assistance, notably from Oxfam. But many of those further 
away are still not in operation. Hurricane Emily (7/2005) was not a motivation to get started again and 
several farmers that had just rebuilt gave up and moved into construction which was high in demand 
after Ivan without realizing this is a dead end. Now that the reconstruction boom is over they lose their 
jobs and after a while they do not have any reserves to start up their farm. Paradise Bay’s 
revitalization program will assist them to clear their land, plough and provide basic tools seeds, 
nursery and other materials where needed.  
 
Many of them never restarted their farm after hurricane Ivan and moved into construction work. Now 
that the reconstruction boom is over they find themselves without a steady job and typically have no 
reserves. This is not only a social problem for the farmers themselves: vegetables now have to be 
partly imported to satisfy the demand at sharply increased prices. The program helps the farmers to 
get back in tune, from clearing their overgrown land to providing manure, seeds and seedlings, as 
well as advice on how to produce more economically.  
 
 


For these programs the resorts introduced the Volunteer Vacation that offers a healthy balance 
between volunteer work and enjoying the island, while getting to know the friendly population. The 
resort offers free accommodation to the volunteers, who only pay for meals, drinks and services. 
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Poolsbrook Country Park Site


The site, spread over five acres with 86 pitches, is located in the 165-acre Poolsbrook Country Park on the edge of Staveley, Derbyshire. It was developed on a brownfield site reclaimed from a former colliery, giving the Caravan Club free rein to design and implement a broad range of sustainable energy features. 


With yearly increases in energy costs, the Caravan Club is charged with reducing costs through sustainable energy features. It also recognises that demonstrating a commitment to environmentally-friendly policies and practices has a recognised marketing and branding value, as more tourists become aware of the environmental consequences of their choices. Such tourists look for operators and products that offer genuine ‘green’ value as well as value for money. 


The range of energy-saving measures and technologies adopted by the Caravan Club when designing Poolsbrook included the following. 


The building design sought to minimise the need for artificial lighting by using sun pipes, extensive wall fenestration and conventional roof lights, and by roofing the central lobby with a glazed canopy. Solar heating panels on the roofs of the reception building and the toilet block preheat the water used in the site’s showers and washbasins. Photovoltaic panels on the roof of the reception building use the sun’s radiation to generate electric power, which is directly fed into the site mains panel and used for contributing to the site electrical base load. Electricity generated by the 1kW wind turbine supplements that from the photovoltaic panels during the day and contributes to the reception building at night. Low-energy light bulbs are fitted across the site, in the buildings and on mains hook-up bollards. In the toilet block daylight and presence-sensing controls on the lights further reduce energy consumption. Grey water from the toilet block’s showers and washbasins is used to supplement water used for flushing toilets. The grey water is treated with bromine for sterilisation and made up with potable (ie safe, treated) water before being fed down to WC cisterns. A heat recovery ventilation system recovers heat energy from the stale, damp air outgoing from the toilet block and transfers this energy to provide warm, clean incoming air at a steady 22ºC. This can also eliminate condensation and stuffiness. A ground source heat recovery system provides energy for controlled, ambient underfloor heating in the reception building and toilet block during daytime. The system exploits geothermal energy (the warmth of soil below the surface) as brine is passed through underground pipes to pick up heat. The heat energy is then transferred through a heat exchanger to a refrigeration unit, where a compressor and second exchanger transfer the energy to the heating circuit providing the underfloor heating. 


Howard Adams, development manager at the Caravan Club says, 'We are monitoring all of the features that we’ve used on the site. There are sensors on all the ins and outs of the facilities to monitor what the energy saving is from those different features. We set that against what the original cost was and you get a payback, but what you also get is an overall energy saving… and that data collectively will allow us to look at what we will use in the future.' 


The Poolsbrook Country Park Caravan Club Site has been commended in the RICS (Royal Institution of Chartered Surveyors) East Midlands Awards 2009 in both Regeneration and Sustainability categories. 
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Sustainable Tourism – Myth or Reality?







AIM FOR TODAY: To consider “sustainable tourism – myth or reality?”





MUST:  Be able to use appropriate terminology, e.g. ecotourism, sustainable tourism, culture, to outline some of the features of sustainable tourism and eco-tourism.

							D - E



SHOULD:  Explain what some of the features of sustainable tourism are and the implications that they have.  Apply a case study to the ideas studied.

							B - C



COULD:  Evaluate the success of one or more sustainable tourism case studies.

							A* - A







Re-arrange the lines below to create a full sentence:



		This requires long term thinking and realising that change is

		approaches to tourism.   A balance must be found between

		refocusing and readapting the traditional

		provide the initial attraction.

		Sustainable tourism is about

		physical or human environments that

		managed without damaging the

		limits and use to ensure that tourism can be

		often cumulative, gradual and irreversible.



5.	Sustainable tourism is about

3.	refocusing and readapting the traditional

		approaches to tourism.   A balance must be found between



8.	limits and use to ensure that tourism can be

7.	managed without damaging the

6.	physical or human environments that

4.	provide the initial attraction.

1.	This requires long term thinking and realising that change is

9.	often cumulative, gradual and irreversible.







Sustainable tourism and eco-tourism are often confused, this simple diagram helps to highlight the difference between these terms. In general, sustainable tourism is about the mainstream or mass tourism industry adopting the principles of sustainability, ecotourism is about sustainability in natural settings. 

TASK 1:  What do you think this diagram is trying to say about sustainable tourism and eco-tourism?







SUSTAINABLE TOURISM



Sustainable tourism is tourism that does not destroy what it sets out to explore.  The term comes from the 1987 UN Report on the Environment.  Sustainable tourism has the following features:

TASK 2:  What do you think each of the above bullet points actually means in practice?  Have you ever been on a holiday where any of the above principles are followed?

		 waste minimisation, reuse and recycling

		 energy efficiency, conservation and management

		 management of freshwater resources

		 water-water management

		 management of hazardous substances

		 transport

		 land-use planning and management

		 involvement of staff, customers and communities in environmental issues

		 designs for sustainability

		 partnerships for sustainable development.









TASK 3:  Watch the short clip from a recent countryfile and consider the following questions:



		How does the Big Chill Festival demonstrate sustainable tourism? (list ideas using the principles from the last activity to help you)

		How are festivals unsustainable?









There are many ways in which individual tourists can work towards the aims of sustainable tourism including:



		Being informed of the culture, politics and economy of the area visited

		Anticipating and respecting local cultures’ expectations and assumptions

		Contributing to intercultural understanding and tolerance

		Supporting local cultures by favouring businesses that conserve cultural heritage

		Supporting local economies by buying local goods

		Conserving resources by seeking out businesses that are environmentally conscious

		Using the least amount of local resources, particularly non-renewables.









ECO TOURISM



Ecotourism, or ecological tourism, is a form of sustainable tourism, conserving the environment for future generations.  It has been described as ‘an economic process by which rare and beautiful ecosystems and cultural attractions are marketed internationally to attract tourists.’

TASK 4:  Can you see any potential issues/conflicts with ecotourism?

The contradiction within the statement is that once the flow of tourists increases, the damage becomes harder to manage and the environment may be damaged.



Another issue is that in order to access an eco-tourist resort, a person must travel a great distance, thus further polluting the environment.







SUSTAINABLE ECOTOURISM



Sustainable ecotourism has to meet two conditions;



		The number of visitors must be limited to a level that the environment can sustain

		It must be set up and run in cooperation and consultation with local people.









You will now be given a case study of Sustainable Tourism.  You have 10 minutes to decipher the information in the study and prepare to feedback your findings to the rest of the class.  You must include information on:



		Where is your case study located?

		Exactly what strategies have they carried out to become more sustainable?

		Have the strategies been successful?

		How do the strategies employed fit in with the UN Sustainable Tourism  features?:



		 waste minimisation, reuse and recycling

		 energy efficiency, conservation and management

		 management of freshwater resources

		 water-water management

		 management of hazardous substances

		 transport

		 land-use planning and management

		 involvement of staff, customers and communities in environmental issues

		 designs for sustainability

		 partnerships for sustainable development.









AIM FOR TODAY: To consider “sustainable tourism – myth or reality?”





MUST:  Be able to use appropriate terminology, e.g. ecotourism, sustainable tourism, culture, to outline some of the features of sustainable tourism and eco-tourism.

							D - E



SHOULD:  Explain what some of the features of sustainable tourism are and the implications that they have.  Apply a case study to the ideas studied.

							B - C



COULD:  Evaluate the success of one or more sustainable tourism case studies.

							A* - A
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The Other Coast By Adrian Raeside
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